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The Christian Business Emblem™
By Keith Miklas, Holy Innocents, Neptune

Would you buy a brand that donates to an abortion provider? In 
2001, I discovered that thousands of major brands donate to 
non-Christian organizations. I came to the startling realization 
that I was supporting some questionable causes through the 
products and services that I bought—and I was not alone. 
Every year Christians blindly give billions in business to 
brands that disregard their values. I didn’t want to buy them, 
but they were impossible to distinguish. I saw the need for a 
Christian certification mark, and decided to pursue the idea. 
Pictured above, OVerus is a logo used on products and services 
to identify those that respect Christian values. 

OVerus Best Practices, v10.1
1.  Product/Service Evaluation. Candidates fall into three 
categories: acceptable, debatable, and ineligible. Only those 
found to be acceptable can be certified. 
2.  Donations. Manufacturing brand donations must respect 
both life and the Christian view of marriage. 
3.  Community Involvement.  Manufacturing brand must have 
a program aligned with the words of Jesus in  
Matthew 25, “For I 
was hungry and you 
gave me food, I was 
thirsty and you gave 
me a drink, a stranger 
and you welcomed me, 
naked and you clothed 
me, ill and you cared 
for me, in prison and 
you visited me.”

“OVerus” is from the 
Latin verus, meaning 
proper, true, or accept-
able. It roughly trans-
lates to “longing for 
truth,” and is also a 
comforting reminder 

that God watches “OVer-us.” The concept is based on several 
successful business models, including USDA Organic®, Fair 
Trade®, and Newman’s Own®.  Kosher marks, which simi-
larly link religious values to purchasing decisions, were par-
ticularly instructive. After seven years of work and testing 
about a dozen logo designs, OVerus filed application for trade-
mark with the United States Patent and 
Trademark Office in May 2008.

For more information please visit 
www.OVerus.org, or contact Keith Mik-
las, Founder, The OVerus Organization at 
kmiklas@overus.org.

OVerus exhibit at the March for Life 
2008 in Washington, D.C.


